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Graphic Designer (Design Services Manager) 

The MCV Foundation is hiring a graphic designer to join its communications team. This is a new role that 
will help lead design services for the organization, conceptualizing and creating a variety of print and 
digital collateral projects for the foundation and campus partners for use in campaigns and events 
throughout the year. A major responsibility for this position will be leading creative and visual problem-
solving for the foundation’s flagship donor impact publication (Chronicle of Giving), which is sent to 
around 50,000 alumni, faculty/staff and friends of the MCV Campus and VCU Health. 

ABOUT THE MCV FOUNDATION 
The MCV Foundation was established in 1949 to inspire and steward philanthropy that supports VCU’s 
five health sciences schools (Dentistry, Health Professions, Medicine, Nursing and Pharmacy), VCU 
Massey Cancer Center and VCU Medical Center. The foundation currently manages approximately $800 
million in assets to ensure the MCV Campus remains at the forefront of excellence and innovation in 
patient care, research and education. The MCV Campus is a major urban academic medical center 
serving Central Virginia and beyond. Through its 1,800 funds, the MCV Foundation provides 
scholarships, professorships, chairs and research funds to support the life-saving work occurring here 
every day. These funds allow VCU students, doctors and researchers to be on the cutting edge of health 
care delivery, offering patients the most exciting treatments and medical technology available. Visit 
www.MCVFoundation.org to learn more.  

JOB TITLE: Graphic Designer (Design Services Manager)  

CLASSIFICATION: Exempt  

REPORTS TO: Director of Communications 

JOB DESCRIPTION 
The graphic designer will be a key member of the MCV Foundation communications team. This is a new 
role that will help lead design services for the organization, conceptualizing and creating a variety of 
print and digital collateral projects for the foundation and campus partners for use in campaigns and 
events throughout the year. A major responsibility for this position will be leading creative and visual 
problem-solving for the foundation’s flagship donor impact publication (Chronicle of Giving). 

 This role will be responsible for consistently applying and enhancing the MCV Foundation brand across 
its collateral suites and within established standards. The foundation seeks a designer with vendor 
relations, project management, and procurement process experience. The successful candidate will be 
someone who can work with vendors to deliver accurate specs for print and digital projects, maintain 
good working relationships with a variety of partners, and manage multiple projects in various stages of 
production. 

The position requires a creative and imaginative visual problem-solver who can conceptualize an idea, 
execute on the vision and manage production of design projects with external vendors. This role will 
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function in a creative team environment with writers, a videographer/photographer and other project 
managers on a variety of assignments as directed by the director of communications.  

This position creates and designs art, graphics and other materials in a wide variety of formats for print 
and digital media. This position creates client-facing materials and oversees the design aspect of projects 
from conceptualization to completion. The role also serves as the foundation’s overall production 
manager with all print and mailing vendors. 

The graphic designer should work well independently while being a great collaborator to fulfill 
assignments for publications and web/digital content. The ideal candidate will have professional 
experience as a graphic designer for publications working in a dynamic, high-energy agency, nonprofit or 
educational setting. A sense of humor, openness to creative and constructive feedback, and a 
commitment to the mission are musts. 

RESPONSIBILITIES 
Works independently and in collaboration with MCV Foundation communications staff to 

• Design the foundation’s flagship donor impact publication, Chronicle of Giving, which is 
published twice per year. 

• Develop creative for digital advertisements, print and publication advertisements, billboards and 
other supporting marketing materials  

• Develop informational materials to assist MCV Foundation staff and campus partners tell the 
story and impact of philanthropy across campus 

• Ensure projects are completed with high quality and on schedule 
• Establish creative direction for the organization as well as ensure adherence to brand guidelines  
• Provide auxiliary photography support via traditional digital photography and video 
• Perform retouching and manipulation of images for print production 
• Performs other duties as assigned  

 

QUALIFICATIONS 

• 3-5 years of experience in graphic design; a bachelor's degree in graphic arts, design, 
communications, or related field 

• Must possess project management experience—managing and prioritizing multiple projects 
simultaneously in a fast-paced, deadline-driven environment, with the ability to develop and 
maintain production schedules and oversee projects with a high degree of accuracy 

• Ability to work within brand guidelines, conceptualize projects, articulate design solutions, 
provide art direction, act with a sense of urgency, problem solve technical and print production 
issues, meet deadlines, maintain electronic job files, and serve as an informational resource for 
campus constituencies as appropriate 

• Knowledge of layouts, graphic design fundamentals and typography for print and digital spaces 
• Knowledge of Adobe PhotoShop, Illustrator, InDesign, InCopy and other graphic design software 
• Compelling portfolio of work over a wide range of creative projects 
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PREFERRED QUALIFICATIONS 

• Photography and videography skills 
• Familiarity with HTML and CSS 
• Master’s degree in visual communication or equivalent work and/or academic experience 
• Seven years of experience of graphic design and print production in a higher education or 

nonprofit setting where multiple priorities and partners are competing for assistance and 
collaboration 

WORK ENVIRONMENT:  
This is a salaried position in an organization with an inspiring mission and excellent benefits. The work 
week is typically 40 hours, however, communications is a deadline-driven field and the candidate may 
occasionally need to work as needed to meet project timelines. There are several events throughout the 
year that occur on evenings or weekends that the position may be asked to attend and staff.  

SALARY: Commensurate with experience  

MCV Foundation does not discriminate in employment on the basis of race, color, religion, sex (including 
pregnancy and gender identity), national origin, political affiliation, sexual orientation, marital status, 
disability, genetic information, age, membership in an employee organization, retaliation, parental 
status, military service, or other non-merit factor. 

How to Apply: Send cover letter, résumé and a digital portfolio link to info@mcvfoundation.org.  

CONTACT:  Eric Peters, Director of Communications, eric.peters@vcuhealth.org 

mailto:info@mcvfoundation.org

